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Why India?
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Why Ind ia? Number of inhabitants, m oo

=~ Favourable Demographics % om
400

— Young, growing population _— mﬁ”“
— Large population (1.1bn)
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Why India?

= Foreign Investment
— Top Offshoring destination

— Top Global Retall
destination

— Top 2 Foreign Direct
Investment destination

= PPP in infrastructure
» Consumer landscape is
changing
=~ Move from protectionism to
liberalisation

» Government commitment to
Infrastructure improvement
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Source: AT Kearney
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= Financial structure

2007 Global Services Location Index
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= People and skill availablity

= Business environment

2007 Global Retail Development Index (GRDI)
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Indian Real
Estate Market
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